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China …

…Land of opportunity ?

Or…

…Emperor’s new clothes ?



Great Reward

Great Risk



“ 3 Ps”

• Politics
• People

• Partners
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Infallible Rules for 
doing business in China…

1. Everything is possible in 
China

2. Nothing is easy

5. Things will move in the 
direction of your favour only 
if you are persistent enough

10. For the optimists: 
remember rule 2 –
Nothing is easy



Overview of
China Market
• 3rd largest market
• 100 year history of fairs
• 3 main markets

- Shanghai

- Guanzhou
- Beijing

• Further regionalisation
• World Expo 2010



Major organisers in
the China Market
• German messe: 

Munich, Dusseldorf, Hannover, 
Frankfurt

• CMP Asia (part of UBM)
• VNU
• Reed JVs (Sinopharm,Packaging)

• Tarsus
• CCPIT / World Expo Group



Summary of my
Intex experience
• J.V. 1995
• Interim GM 
• Development of organising
• Venue management: 

1st mover
• New facility

- SNIEC
- World Expo 2010



Zhengzhou
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Phases of China’s 
Outbound Travel Industry

1983 Family Visits/
Business Visas

1997  Approved Destination Status 
1st ADS – Australia/ NZ

2005 Modern Outbound Tourism



Factors influencing China’s 
Outbound Tourism

� Relaxed political barriers - CNTA

� 129 countries with ADS

• 42% travelling overseas   
for 1 st time

� Increased disposable 
income/public holidays



China Outbound Tourism

5 million 1995

32 million 2005

100 million by 2020
Source: China National Tourism Administration, 2006

Source: WTO projected tourism figures



Top-10 Outbound Countries 
in 2020

4th largest outbound market by 2020

Fastest growing outbound market



The Chinese Outbound Travel 
Industry

• Launched COTTM - 2005
• Only outbound/trade event
• Key political support - IFCOT
• Year 3 - on track



Summary
• Early days 

• China – significant player in 
outbound travel

• China – host major outbound travel
event
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Chinese Printing Market
• 2005 industry turnover 

- 310 bn ¥ (£21 bn)
• 90,000 printing companies
• 3.9 m employees
• Labels represent 48% of 

Chinese printing industry
• Fastest growing segment

Source: 
Printing and Printing Equipment Industries 
Association of China



Global Label Industry Growth
• Developed markets

– US 5 -7%
– Western Europe 6-7%

• Emerging markets
– China 15-20%
– India 18-23%
– Eastern Europe 18-20%
– Latin America 10-16%
– South East Asia 12-16%



Label Industry in China
• Vast potential for growth

– International consumer and 
retail brands moving into 
China

• Label consumption 
comparisons per head:
– 12 -17 m² in developed 

markets
– 0.75 -1.0 m² in China



Events Business
• Labelexpo Asia launched 2003 

in Shanghai 

- 2003 3,000m²
- 2005 6,700m²
- 2007 (e) 9,000m²

• 2006 Label Summit South China
launch



Publishing Business

• New office in Shanghai
• Launched Labels & Labeling

in China in 2005 – 3 issues 
• 2006 increased to 4 issues





Brief History so far
2003
• Launch of Labelexpo Shanghai
• Relationships with trade associations

2005
• Launch of COTTM – Beijing
• Opening of Shanghai Office
• Launch of Labels & Labeling Shanghai

2006
• Co-operation with World Expo 

Shanghai Modern



Next Steps

• Launch projects have 
met objectives

• Build on existing 
relationships

• Objective to significantly 
grow Chinese business 
in next 3 years



Any Questions?


